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1
Research objectives,

methodology



Research objectives

—The key objective behind the study is to understand the size
and nature of DNP in Ukraine:

—To measure incidence and relative share of DNP cigarettes
by countries, manufacturers & brands: total market and by
manufacturers and brands

—To investigate a purchasing behavior of the consumers in
relation to DNP cigarettes: point of purchase, price

— To study a profile of consumers purchasing DNP cigarettes
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Methodology

Methodology

Geography FW approach

ﬂ Reporting

— F2F CAPI interviews
— Pack Swap
— Pack investigation

— Type of DNP products
identification:
Contraband,
lllegal Duty Free/ Export,
Counterfeit

— 2 times a year (in 2022)

— 2727 smokers of
manufactured cigarettes

— Representative sample for
non-occupied and front-line
areas of Ukraine

— Men and women 18,5-64 y.o.

— Quota on gender, age
(calculated on base of recent
smoking incidence data)

— Urban & Rural

— In 2022, research does not

— Personal interview and
swap of currently smoking

cover next occupied and front- by respondent cigarette

line areas: pack;

- Lugans’ka obl — Swapped packs are

- Donets’ka obl transferred to the central

- Khersons’ka obl FW team to record pack

- Mykolayivs ka obl details and descriptors for

- 70% of Kharkivs'ka obl further identification of

- Zaporiz'ska obl, except city illegal products and Data
Zaporizhzhia processing

— Results analysis

— Analytical reportin PPT
format in English

ICANTAR



Geography

Regions covered by the study

Temporarily occupied and front-line areas,
which do not participate in survey:

- Lugans’ka obl

- Donets’ka obl

- Khersons’ka obl

- Mykolayivs ka obl

- 70% of Kharkivs ka obl

- Zaporiz ska obl, except city Zaporizhzhia

ICANTAR



Research flow

i i lllegal Duty Free / EXport &  counterfei t identification
Screening Pack Swap Interview Contraband identification
— Recruitment — It is offered to swap the — Purchase behavior, regular — Record of swapped pack — For Counterfeit identification
(key demographics) current pack in exchange of brand, switching, demo details at KANTAR office comparative  analysis  of
— Screen for adults only an incentive questions — FW supervisor verified the packaging and tax stamps is
— Average daily — If respondent refuses to assigned labels, pack used (on the base of
consumption swap a pack, the interview details and descriptors expertise).
is considered as terminated — Smuggled & lllegal Duty

Free / Export packs were
identified by KANTAR
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Responsibilities

KANTAR

— Developing of sample, questionnaire, brand list, instruction
— Coordination of Fieldwork agency

— Data processing and analysis

— Report preparation

METRICA

— Script preparation
— Conducting Fieldwork & control
— FW control

ICANTAR :



FW Timing by waves

2012 01-27 26-06 07-28
06-01
23-11

03-23 05-24

2013 02-22 05-25

2014 03-23 05-24

2015 05-25 02-21 07-24

2016 05-24 06-24 05-25 03-21 05-22

2017 03-21 06-23 04-23 06-26 01-20

2018 03-20 01-20 02-21 04-21

2019 04-23 05-25 06-23 02-20

2020 03-23 06-26

10-30

2021 03-20

2022 10-30
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Study in 2022:

1. Residents of temporarily occupied settlements and
residents of front-line areas do not participate in surveys.

2. Target audience includes both permanent residents and
internally displaced people.

3. Three categories of illegal products are considered in this
study:
—counterfeit
—contraband
—illegal Duty Free / Export.

lllegal Duty Free / Export - products marked as Duty
Free or Export, but sold illegally through retail in Ukraine.
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2
Key findings

Research results



Summary

— In August 2022, Total DNP level reached 21,9%:
Counterfeit - 8,0%,
lllegal Duty Free / Export - 12.2%,
Contraband - 1,8%.

— 56% of lllegal Duty Free / Export volume was marked as produced by
Vinnykivska TF. Share of Compliment (marked as Duty Free) is 52%
among lllegal Duty Free / Export brands

— 70% of Contraband volume produced by Unidentified manufacturers.
The most common brands in this group are Brut, Marshall, Bacio.

— 68% of Total DNP volume is distributed in the 7 oblasts of Ukraine:
Dnipropetrovs ka — 20%; Odes ka — 13%; Kharkivs ka — 8%;
Khmelnyts'ka — 7%; Lvivs’ka - 7%; Kyivs ka — 6%; Kiev — 8%

— Distribution of DNP products through kiosks continues to grow.
64% of Total DNP are sold in kiosk and shops.
Incidence of DNP products in other channels (Bars, Café, Petrol
Station etc) doubled vs 2021.

ICANTAR
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In August’22, Total DNP level reached 21.9%, driven by increase of
Counterfeit to 8.0%, while lllegal Duty Free / Export remained on Nov’21 level

Key Findings: Total DNP dynamics, %

21.9 = Counterfeit
lllegal Duty Free / Export
Contraband

16.908.0]
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8.4
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a4 l1.11
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5.6 1.3
40 3.6 1.7

12 14 2.0 '
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2019

Feb Jun Aug Oct

2020

8 460 420 000

tobacco sticks

e

Taxes are not received in the
estimated Ukrainian budget

20 654 554 000

21.9
20.4
18.1
15.9 B
12.8
[ 6.0]
10,0 l
08 10.9 12.2
69 .82
Tl 1.8
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2021 2022YTD

Sample: 2018-2020 — n=3000 per wave; 2021 — n=3300 per wave; Aug 2022 — n=2027

l(ANTAR How to read the data: DP + Contraband + Counterfeit + illegal Duty Free / Export = 100%

Data Volume weighted
(via Average Daily Consumption)

2019: DP=93.4%, Contraband=2,4%, illegal Duty Free / Export=3,4%, Counterfeit=0,7%

61 / 43 Significantly Higher / lower vs previous period @ 95%



Considering dynamics since the beginning of the study, Total DNP level in Aug’22 keeps the

top position.

Key Findings: Total DNP dynamics,%

m Counterfeit

lllegal Duty Free / Export

2019: DP=93.4%, Contraband=2,4%, illegal Duty Free / Export=3,4%, Counterfeit=0,7%

61 / 43 Significantly Higher / lower vs previous period @ 95%
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l(ANTAR How to read the data: DP + Contraband + Counterfeit + illegal Duty Free / Export = 100% (via Average Daily Consumption) 14



Based on Y2022 consumption data, the expected Total DNP volume is 8,6 bln. sticks

2022YTD

2021 2022YTD
Bln. sticks Bln. sticks

Consumption* 50.2 39.4

Total DNP

Counterfeit

lllegal Duty Free / Export

Contraband

How to read the data: Total DNP = Contraband + lllegal Duty Free / Export + Data Volume weighted 15
Counterfeit (via Average Daily Consumption)



Looking at total DNP structure in YTD2022: lllegal Duty Free / Export followed by Counterfeit
remained the biggest contributors to the total DNP.

Total DNP structure, %
Dynamics by years (2020 — 2022YTD)

32

13

2020 2021  2022YTD

Contraband

54 56

40

2020 2021  2022YTD

lllegal Duty Free / Export

2020

2021  2022YTD

Counterfeit

Total DNP Base: 2020 - 760; 2021 — 2051; 2022-572

l(ANTAR How to read the data: Total DNP of certain year (Contraband &

lllegal Duty Free / Export & Counterfeit) = 100%

Data Volume weighted
(via Average Daily Consumption)

61 / 43 Significantly Higher / lower vs previous period @ 95%



As of YTD2022, 66% of all smuggling volume in Ukraine was driven by unidentified sources.
A share of Contraband from Belarus declined dramatically.

Contraband structure by country of manufacture, %
Dynamics by years (2020 — 2022YTD)

= 2020 =2021 = 2022YTD

66
43 45
35 36
22
12 13 L7
7
- mm_C_ O
Belarus Moldova Others Not identified
Contraband Base: 2020 - 242; 2021 — 278; 2022 - 47 Data Volume weighted
l(ANTAR How to read the data: Contraband of certain year = 100%

(via Average Daily Consumption) 61 / 43 Significantly Higher / lower vs previous period @ 95%



In YTD2022, 70% of Contraband volume produced by Unidentified manufacturers.
The most common brands among Contraband are Brut, Ritm, Marshall, NZ, Bacio.

Contraband Distribution, %
Dynamics by years (2020 — 2022YTD)

Main brands

2020 2021 2022

Brut e

Ritm o (4]
Marshall (3] (1)
NZ e o @
Bacio (2 (2 @

Williams e

Astru (2 @ (4]

Faraon o e

Sorted by 2022

Grodno Tobacco & Tabak
Invest

Tutun CTC, Premier Tobacco,
International Tobacco & other
Moldavian

Other

Unidentified manufacturers

Manufacturers
2020 2021 2022

16

70

* As marked on packaging

Contraband Base: 2020 - 242; 2021 — 277; 2022 - 47

l(ANTAR How to read the data: Distribution by manufacturers = 100%

Distribution by brands # 100% (only main brands)

Data Volume weighted
(via Average Daily Consumption)

61 / 43 Significantly Higher / lower vs previous period @ 95%



As of YTD2022, 56% of Illegal Duty Free / Export volume marked as produced by Vinnykivska

TF. Share of Compliment (marked as Duty Free) is 52% among lllegal Duty Free / Export brands

lllegal Duty Free / Export Distribution, %
Dynamics by years (2020 — 2022YTD)

Main brands

2020 2021 2022
Compliment @ @ @
Marshall @ @ @
Urta (5 ) (12]
uT (5} (3) (4]

Sorted by 2022

Vinnykivska TF

United Tobacco

Other

Unidentified manufacturers

Manufacturers*
2020 2021 2022

62

15

* As marked on packaging

lllegal Duty Free/Export Base: 2020 - 304; 2021 — 1086; 2022 - 307

l(ANTAR How to read the data: Distribution by manufacturers = 100%

Distribution by brands # 100% (only main brands)

Data Volume weighted
(via Average Daily Consumption)

61 / 43 Significantly Higher / lower vs previous period @ 95%
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Regional structure
Research results



DP and Total DNP structure by Regions. %

2020

2021

2022

Base 11 240 760 11149 2051 2155 572
. Donets“ka - - 4,8 7,8 - -
Luhans’ka - - 15 3,1 = -
Sums’ka 19 0,6 1,5 2,7 3,8 2,6
North-East Kharkivs'ka 7.0 16,7 73 12,6 6.1 76
Mykolayivs'ka 4,4 3,6 3,3 2,6 = -
South Odes’ka 7,3 12,5 7,0 12,4 6,5 12,9 |
Khersons’ka 4.4 34 2,8 3,9 = -
Dnipropetrovs ka 10,0 14,0 9,2 11,2 75 20,1 |
South-East Zaporiz'ska 5,0 8,2 3,6 6.1 1,9 24
Volyns'ka 2,1 0,1 2,5 0,3 31 0,1
North-West Rivnens’ka 2,3 2,8 3,1 2.9 3,0 55
Khmelnyts'ka 2,5 9,5 2,4 49 3,2 6,7
Zakarpats'ka 3,5 3,1 3,9 2,0 4,3 2,2
Ivano-Frankivs'ka 3,4 0,8 3,8 1,3 5,6 0,5
West Lvivs'ka 6,7 3,0 7,0 6,4 9,2 6,7
Ternopils'ka 3,2 0,0 2,0 1,3 2,1 2,8
Chernivets’ka 2,2 7,3 2,2 2,6 3,1 1,6
Kiev 7,5 3,2 4,2 3,9 12,3 7,6
Vinnyts'ka 55 2,8 2,3 1,6 5,7 2,8
Kirovohrads'ka 2,6 2,1 3,9 0,9 1,6 51
center Poltavs ka 4,0 1,9 3,0 15 3,6 2.9
Cherkas’'ka 2,9 1,0 8,8 4,4 4,0 2,4
Zhytomyrs™ka 4,2 0,4 3,7 15 6,4 0,2
North Kyivs'ka 51 2,1 3,8 1,4 4,7 6,1
Chernihivs'ka 2,4 0,7 2,6 0,6 2,2 1,2

ICANTAR

How to read the data: sum of DP / Total DNP across all oblasts = 100%

Data Volume weighted

(via Average Daily Consumption)

1/ Significantly Higher / lower vs DP 95%
61 /43 Significantly Higher / lower vs previous period @ 95%
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DP, Contraband, lllegal Duty Free / Export & Counterfeit structure by Regions. %

East

North-East

South

South-East

North-West

West

Center

North

Base
Donets’ka
Luhans’ka
Sums’ka
Kharkivs'ka
Mykolayivs'ka
Odes’ka
Khersons’ka
Dnipropetrovs ka
Zaporiz'ska
Volyns'ka
Rivnens’ka
Khmelnyts'ka
Zakarpats'ka
Ivano-Frankivs'ka
Lvivs'ka
Ternopils’ka
Chernivets'ka
Kiev
Vinnyts'ka
Kirovohrads'ka
Poltavs'ka
Cherkas’ka
Zhytomyrs'ka
Kyivs'ka
Chernihivs’ka

11240

1,9
7,0
4,4
7,3
4,4
10,0
5,0
2,1
2,3
2,5
3,5
3,4
6,7
3,2
2,2
7,5
5,5
2,6
4,0
2,9
4,2
5,1
2,4

242 304 214
1,0 0,1 0,8
| 203 15,0 15,0
1,1 2,4 8,3
19,0 9,6 9,4
2,0 3,2 5,3
15,2 13,2 14,0
| 101 8,5 58
0,0 0,2 0,0
4,5 2,8 0,8
7,7 16,6 15
0,5 7.3 0,3
0,9 0,2 15
2,2 3,6 2,9
0,0 0,0 0,0
5,4 8,2 8,1
2,0 1,6 6,7
1,0 1,2 7.1
0,9 2,7 2,7
2,5 1,1 2,6
| 11 0,2 2,2
0,0 0,5 0,7
1,2 2,0 3,4
1.3 0,0 0,9

4,8
15
15
7,3
3,3
7,0
2,8
9,2
3,6
2,5
3,1
2,4
3.9
3,8
7,0
2,0
2,2
8,8
4,2
2,3
3,9
3,0
3,7
3,8
2,6

Counterfeit “

278 1086 687
| 1221 | 63 8,5
13 1,2 6,8
6,5 2,1 1,9
12,9 15,3 8,2
0,8 2,0 4,2
12,6 10,9 14,5
4,9 3,6 3,9
9,3 14,4 6,9
6,8 7,9 3,0
0,4 0,3 0,1
10,6 2,1 11
| 59 6,5 1,9
0,3 3,0 11
1,4 12 1,4
2,3 5,4 9,5
0,0 18 1,2
1,6 3,2 2,2
5,0 4,1 4,6
0,7 5,4 3,1
0,0 0,7 3,5
1,7 0,4 1,4
12 0,6 3,0
0,6 0,5 3,5
0,4 0,9 2,7
0,6 0,0 1,7

2155

3,8
6,1
6,5
7,5
1,9
3,1
3,0
3,2
4,3
5,6
9,2
2,1
3,1
12,3
5,7
1,6
3,6
4,0
6,4
4,7
2,2

2020 2021 2022
o

11149

Counterfeit

47 307 218
26 aa
4,1 8,2 7,5
| 286 | 160 | 48
23,4 221 | 164
11,4 1,7 1,4
0,0 0,2 0,1
0,0 9,1 1,1
5,8 8,2 45
0,0 3,6 0,6
0,0 0,2 1,1
0,0 6,7 8,1
0,0 4,1 1,5
2,5 0,8 2,5
8,2 6,1 9,8
0,0 0,9 6,2
5,1 1,4 107 |
2,5 1,8 4,8
0,0 1,3 45
0,0 0,0 0,6
3,8 5,0 8,3
4,4 0,0 2,4

ICANTAR

How to read the data: sum of DP / Contraband / lllegal Duty Free & Export /
Counterfeit across all oblasts = 100%

Data Volume weighted

(via Average Daily Consumption)

1/ Significantly Higher / lower vs DP 95%

61 /43 Significantly Higher / lower vs previous period @ 95%

23



4
Points of purchase
Research results



Street vendors and open markets remain the channels with highest incidence of illegal
products distribution. However, Total DNP incidence in kiosks continues to grow. Distribution
of DNP products in other channels (Bars, Café, Petrol Station etc) doubled vs 2021.

Incidence of Total DNP by points of purchase, %

Dynamics by years (2020 — 2022YTD)

Street vendors Outdoor markets

94
89

B

64
59
[ g

69

60
a3 68
23 i,
36
27 26
18 13 14 12
2020 2021 2022YTD 2020 2021 2022YTD
Base 254 455 129 254 362 82

Shops
10 11
3
1 L —
=05 6
1 1 0

2020 2021 2022YTD

6765 7383 1446

2020

4117

Kiosks Other
= Counterfeit
lllegal Duty Free / Export
Contraband
15 23 13 23
o il 0
i
7 11 = 8 11
2 2 3 2 0
2021 2022YTD 2020 2021 2022YTD

4537

972 481 452 98

ICANTAR

Data Volume weighted
(via Average Daily Consumption)

61 / 43 Significantly Higher / lower vs previous period @ 95% 25



On YTD base, 64% of Total DNP are sold in kiosk and shops.
Total DNP distribution through shops declined vs 2021.

Distribution by points of purchase, %
Dynamics by years (2020 — 2022YTD)

DP Contraband lllegal Duty Free / Export
Other 4 o 3 5 3 5 3 3
28
Kiosks H B il
= Shops
31 27
B Open markets,
Wholesale Kl
m Street
vendors 26 30
0.7 0.5 0.4
2020 2021 2022YTD 2020 2021 2022YTD 2020 2021 2022YTD
Base 11240 11149 2155 242 278 47 304 1086 307

Counterfeit Total DNP
7 5 5 4
38 37

11

13

2020

214

687 218 760 2051

28
47 e
9
E 8 24 23
7 9

2021 2022YTD 2020 2021 2022YTD

572

l(ANTAR Data Volume weighted
(via Average Daily Consumption)

1/ Significantly Higher / lower vs DP 95%

61 /43 Significantly Higher / lower vs previous period @ 95%
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Smoker's profile, dynamics by years, % from pack quantity

2020 2021 2022YTD 2020 2021 2022YTD 2020 2021 2022YTD 2020 2021 2022YTD

Base 11240 11149 2155 242 278 47 304 1086 307 214 687 218
Male 72 72 68 72 73 64 74 75 71 80 78 75

Gender Female 28 28 32 28 27 36 26 25 29 20 22 25

18-34 42 42 38 21 23 19 26 25 19 21 28 24

Age 35-44 26 27 28 32 23 17 24 24 26 28 27 30

45-64 32 32 34 46 53 64 50 51 55 51 45 46

Secondary 17 18 16 41 36 38 32 33 28 22 26 21

Education Secondary special 48 45 47 43 45 43 49 48 52 51 51 53
University 36 36 37 16 19 19 19 19 20 27 23 26

1-15 49 49 49 35 40 40 40 38 39 35 39 45

Average daily - 5, 43 43 40 56 51 49 42 51 47 55 52 47

consumptlon

20+ 8 8 12 9 9 11 17 11 14 10 9 8

Below 5 000 UAH 13 36 29 20

5 000-9 999 UAH 25 28 23 29

Income 10 000-14 999 UAH 22 11 16 17
15 000 UAH and more 8 2 4 4

Refuse 31 23 27 30

l( ANTAR How to read the data: 2020 DP=100%. from it, DP Female = 28%, Male = 72% e A'iité g;/eo:;g;; vcviiggjﬁ?ption) %11//% g:gz:gg:mg ::322: ; :gxg: x: Erzvi?gs/g erod @ 9506 27
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